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Drivers	
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Why	
  CLUSTERS?	
  
•  Smart	
  Innova5on:	
   	
  	
  

•  Product	
  Characteris5cs	
  
•  New	
  and	
  meaningful	
  ideas	
  

•  Firm	
  Strategy	
  Characteris5cs	
  
•  Dedicated	
  personnel	
  and	
  R&D	
  	
  
•  Technology	
  and	
  marke5ng	
  synergies	
  

•  Firm	
  Process	
  Skills	
  

•  Proficiencies	
  in	
  new	
  product	
  development,	
  launch,	
  marke5ng,	
  
and	
  technology	
  

• CLUSTER	
  as	
  	
  a	
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Cluster	
  as	
  MEGA-­‐FIRM	
  
•  Smarter	
  Innova5on	
  on	
  Average	
  	
  

•  Superior	
  New	
  Product	
  Performance	
  on	
  Average	
  
•  Enhanced	
  Economic	
  Growth	
  
• Greater	
  Job	
  Crea5on	
  
• BRAND	
  IDENTITY	
  	
  
•  Enhanced	
  Resource	
  AVrac5on	
  
• Greater	
  Real-­‐Estate	
  Ac5vity	
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Consumer	
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